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NEW RETAILER
COMING SOON

HOME &
GARDEN



AN OASIS FOR

FASHIONISTAS

A collection of designer and iconic fashion brands in
25 acres of beautiful gardens



SPRINGFIELDS

OVERVIEW

One of the fastest growing outlets in the UK Very wide catchment
Unique destination attracting consistent and growing

; WOA A 5 visitor levels from 20min catchment
Unique combination of retail, leisure, space and

gardens drives growth Top Tier catchment

[e)
g High growth in turnover . 29% greater than Gretna Gateway

. Similar visitor profile to Bridgend DO
. 12% higher visitor profile than East Mids DO

. Weak competition

J 3rd highest turnover potential of all outlets in the UK

Exceptionally high spending power

. 20% more ‘Affluent Achievers’ than the
national average

Potential total spend of visitors per SqFt GLA

£3,000

£2,500 . 90 mins drivetime: 6.3M population worth £26.4Bn
£2,000

£1,500 o 40M tourist visits add £2.2Bn

£1,000 Source: CACI
£500

Springfields dominates its catchment

. No other outlets in East Anglia
. Catchment has strong room for growth in
(Source: Ken Gunn CondyItifg) contemporary fashion brands and other fast

moving segments
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The only outlet serving East Anglia

. VIP membership from 90 mins drivetime
and beyond

. 6.3M population worth £26.4Bn
J 40M tourist visits add £2.2Bn
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SPRINGFIELDS IS

UNIQUE

Frankie ¢ Bennys 1,400 parking

' ,
Dune ¢ATFACy

I |

@ Designer Gardens including
Kim Wilde Chris Beardshaw
PHASE 3

Opening 2023

50,000 Sq Ft

American Diner

Jungle Island gardens
by Charlie Dymock

Adventure Land
10 attractions

Blending 45 acres of retail, leisure and Festival Gardens




HOME & LIFESTYLE
DRIVING FOOTFALL

HOME &
GARDEN

. Our 60,000 Sgft Home & Lifestyle centre is a major
footfall driver

. Post-Covid, people are spending more time improving
their homes and gardens

J Inspirational design ideas and products for all seasons
J Attracting high-spending visitors more frequently

. Delivering additional high spending guests to
other retailers



THE REGION'S LEADING

DAY OUT

° 10 first class attractions for families and tourism

J Adventure Land, home to the largest JCB Young
Drivers Zone in the UK

o Springy's Diner and Party Rooms

0 More reasons for guests to travel from further, stay
longer and visit more often
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SHOPPING MADE
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EAUTIFUL

Set in 25 acres of show gardens and wide
open spaces

Chelsea designer gardens

Home to nationally important collections of tulips,

daffodils and dahlias
The perfect destination to relax

Extends dwell time and drives more frequent visits



RETAIL

“Very good, Covid-safe”

(00

“Good measures in place for Covid”



SUSTAINA
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Sustainability is central to our purpose and has been

since we first opened



GREAT FOR

SHOPCATIONS

J Combining retail, leisure and wide open spaces
for the perfect staycation

J Near the coast and many popular
tourist attractions

L Regional event centre, attracting additional
footfall throughout the year

o 43 bedroom hotel
. Water taxi service to Spalding town centre

. Landscape-designed areas for dog walking



HIGHLY ATTRACTIVE
FOOD & BEVERAGE

A full range of 9 restaurants and cafés for all tastes

From waiter-service to cafés with regional specialities,
a popular pub and an American Diner which all drive

footfall and extend visits

NERO % COSTA



INNOVATIVE

T

ECHNOLOGY

Fully tech-enabled to enhance the experience

Springfields VIP App. Contactless parking, app
alerts, latest news and brand events

] VIP scheme
] Extensive social media with live Check-in for promos
J Springfields TV for fashion edits and brand videos

. Multiple marketing channels available to all retailers
for bespoke promotions at short notice
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SPRINGFIELDS PHASE 3

. Builds on 15 years of growth
o Opening in 2023

J Central to thriving Regional Growth Plan
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Additional
15 Retail units
4 Restaurants and cafés

236 Parking spaces




CONTACT

SPACE

Peter Leverett

Mobile: +44 (0)7860 967430
Direct Dial: +44 (0)345 900 3901
peter.leverett@space-rpc.com

Susan Harrison

Mobile: +44 (0)7850 586 581
Direct Dial: +44 (0)345 900 3909
susan.harrison@space-rpc.com

Ben Taylor

Mobile: +44 (0)7870 682 050
Direct Dial: +44 (0)345 900 3903
ben.taylor@space-rpc.com

ADDRESS

Springfields Outlet & Leisure
Camelgate, Spalding
Lincolnshire PE12 6EU

01775 760 909

¥ I ©

SLR

OUTLETS
lan Sanderson
Director
+44 (0)7774 135 318
jian.sanderson@slroutlets.co.uk





